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US  Grail Climate Action Circle  

By Marian Ronan 

As you may recall, on the Friday of the General Assembly in November eight 

“affinity” groups were formed in response to the question: what in our mission 

statement resonates deeply in us today, and what now is our own passion and 

energy source? One of those eight affinity groups that emerged is the U.S. Grail 

Climate Action Circle. (USGCAC). 

 

The aims of USGCAC are to confront global climate change and environmental 

racism, as well as to address what Pope Francis has called the “environmental debt” 

of the countries in the Global North. To meet these aims, we are focusing on 

educating ourselves and the rest of the Grail to act politically and locally, and then 

organizing ourselves to act. 

 

As a means toward achieving the first of these objectives, education, the Circle is 

making available on the Grail’s YouTube channel a series of videos on different 

aspects of climate change and environmental justice. And we are excited to report 

that the first of these videos is now up!! It’s the talk Marian Ronan gave at the GA in 

November on the climate catastrophe the world is facing. It’s 8.5 minutes long. The 

Climate Action Circle hopes you’ll take the time to watch it and then share it with 

friends and family, on Facebook, in your parish, and elsewhere. 

 

The US Grail’s YouTube channel can be found at: 

https://www.youtube.com/user/TheGrailintheUSA 

 

And as another step toward educating ourselves about the climate crisis, Marian’s 

review of The Environmentalism of the Rich by Peter Dauvergne appears on the 

next page. 
 

 

 

 

https://www.youtube.com/user/TheGrailintheUSA


Book Review By Marian Ronan 
 

 

The Environmentalism of the Rich  

by Peter Dauvergne 

Cambridge, Massachusetts: The MIT Press, 2018. 

152 pp.  Paper. $16.95. 

 

At first glance, the title of Peter Dauvergne’s book could be off-putting. 

“Environmentalism” can sound pretty broad, or abstract, while “of the rich” surely 

doesn’t have much to do with people like us, right? 

 

Actually, the title notwithstanding, Dauvergne’s book has a whole lot to do with 

people like us: concerned about the degradation of the natural world—God’s 

creation—but also necessarily up to our necks in the consumer society that is the 

21st century United States—driving cars, flying in airplanes, eating processed food, 

buying cell phones, etc., etc., etc. 

 

The “environmentalism of the rich,” as Dauvergne understands it, is a way of thinking 

and acting that has come to dominate the mainstream environmental movement in 

recent years. It focuses on “eco-consumerism”—favoring corporate products that are 

“green”—and making small life-style changes like composting, recycling, and taking 

shorter showers, even as overall consumption skyrockets around the world. And 

thanks to crack-downs since 9/11, state security agencies have suppressed many of 

the world’s direct action environmental movements that previously succeeded at 

confronting corporate and government harm and galvanizing the attention of the 

public. 

 

Especially stunning in Dauvergne’s delineation of this shift from radical 

environmentalism to the environmentalism of the rich is his documentation of the rise 

of partnerships between retail corporations and mainstream environmental groups. 

Consider, for example, the World Wildlife Federation (WWF). Already in the 1960s 

WWF was lobbying for stronger environmental laws raising hundreds of thousands 

of dollars to save endangered animals and highlighting the threats that economic 

development posed to wildlife. It went on to sponsor conservation projects around 

the world.  

But in the 1990s the WWF began advocating “eco-labelling”—working with 

corporations like Cargill, McDonald’s and Walmart to certify various products and 



activities as “green.” In 2006, it began partnering with Coca-Cola to promote 

freshwater conservation in exchange for a $20 million donation. In 2011 Coke and 

the WWF launched a campaign to raise funds to conserve polar bear habitats; 

consumers could donate to WWF using “Coke Reward Points”; these projects are 

now in 50 countries. Coke revenues in 2014 were $46 billion. And it takes 150-300 

liters of water to produce a half-liter of a sweetened beverage, in a world where 

billions of people live without adequate fresh water and obesity is sky-rocketing. 

 

And it’s not only the WWF: The Nature Conservancy partners with Dow Chemical 

and Cargill; Conservation International works with Bank of America, Coca-Cola, 

Disney, Exxon-Mobil, McDonald’s, and Nestlé, to name only a few; while the 

Environmental Defense Fund also partners with McDonald’s. All of these 

partnerships help to fund the huge numbers of staff people needed to run 

environmental organizations around the world. Even Greenpeace, a group that has 

engaged in radical environmental protests over the years, now also engages in eco-

consumer campaigns, thus helping to legitimize “the very political and corporate 

processes that are causing the overall rate of unsustainable consumption to 

escalate.” 

 

Please do not get the impression that Dauvergne dismisses the contributions of 

mainstream environmental groups. Some of the best parts of the book are his stories 

of the achievements of those groups—protecting wilderness and animals, alerting 

the public to environmental dangers, and so forth. Yet ultimately, he is forced to 

admit, as are we, that despite these contributions the situation of the planet is getting 

worse and worse and worse. And it’s going to take a lot more than the 

environmentalism of the rich to change it.  



 
 

 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

Claudia Yamasue 7-Mar 

Loretta Rokey 9-Mar 

Mary Farrell 10-Mar 

Judy Alves  18-Mar 

Anne Hurley 18-Mar 

Terri Carter  20-Mar 

Maureen Tate 20-Mar 

Maureen Laflin 21-Mar 

Sharon Wood 22-Mar 

Rose Mary Clark 24-Mar 

Ruth Galllant 24-Mar 

Ann Marie Czyzewski 25-Mar 

Pamela Cobey 26-Mar 

Helena Schaareman 26-Mar 

Ellen Duell 27-Mar 

Jeanne Heiberg 27-Mar 

Debora Schak 27-Mar 

Nancy Cooney 28-Mar 

Ann Heidkamp 28-Mar 

Carol Siemering 31-Mar 

Wendy Bayer 2-Mar 

Rosa Contreras 2-Mar 

Mary O'Brien 2-Mar 

Mindy Burger 6-Mar 

Mary Hughes 7-Mar 

Grail Birthdays 

February & March 

 

Simonetta Shoveling Snow at Cornwall 


